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Countering religious beliefs in Nigeria is incredibly difficult as the beliefs are very deeply held – both by 
Christians and Muslims. Religious beliefs are generally seen as sacrosanct and could exert normative so-
cial influence while also providing justifications for extremism.  Instead of seeking to counter religious be-
liefs, the campaign sought to respect and validate everyone’s beliefs as beliefs distinct from the believer. 
Evidence from our survey and focus group discussions showed that although Nigeria is deeply divided 
across religious fault lines, Muslims see Christians as believers in their own right, and so do Christians. The 
campaign revolves around the concept, #IamABeliever, but I am also human, a brother, a sister, an artisan, 
a father, a mother, a student etc. The success of the campaign depended on how well the team inspired 
target audiences to see themselves as individuals distinct from their religious beliefs. Muslim and Christian 
religious leaders led the campaign together as Believers. The campaign emphasizes interdependence, 
interrelatedness, shared beliefs and values and a common sense of humanity.  The research that created 
the campaign showed the enormous influence of religious leaders as interpreters of scriptural texts. The 
campaign therefore had Muslim and Christian religious leaders as purveyors and articulators of the #IAmA-
Believer campaign. 
The campaign targeted youths, through social media, mainstream media, cleric-mediated events, visits to 
universities and colleges. A tool, Beliepedia was built to create a space for conversations between Islam 
and Christianity on common topics of interest.  The Bible and Qur’an in Conversation series was also creat-
ed to compare texts from the two holy books on core topics such as Forgiveness, Mercy, Oneness of God, 
etc. The campaign also succeeded in inspiring youths from other universities to participate in the cam-
paign.   
#IAmABeliever has achieved measurable opinion and behavior change impacts on audiences exposed to 
the campaign.   

Executive Summary

http://www.beliepedia.org/
https://www.facebook.com/iamabelieveraun/photos/a.1254671814599939.1073741829.1249615161772271/1267937753273345/?type=3&theater
https://www.facebook.com/I-R-Network-1301219103235304/
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Since the Nigerian-Biafra civil war of the late 1960s the country has been plagued with religious 
disharmony and pockets of violence between Muslims and Christians in various parts of the country.

In 2009, when the Boko Haram insurgency broke out, religious intolerance became highly pronounced and 
threatened to tear the country apart.  Boko Haram insurgents captured and held several territories in north-
east Nigeria (where American University of Nigeria is located).  The insurgents came as close as 100 miles 
to the university in early 2015.  During the period of the insurgency, there were a number of suicide bomb 
attacks in Yola where AUN is located.  Thousands have lost their lives and several millions have been dis-
placed. Now, most of the violence have abated, however tensions still exist between Christians and 
Muslims. If left unchecked such tensions may generate into violent conflicts.

Our university is located in Adamawa state in North-Eastern Nigeria, and is a border state to Borno, the 
headquarters and origins of the Boko Haram sect.  It was one of three states in which a state of emergency 
was declared in the heat of the insurgency, and has suffered attacks from the extremists.  

A number of towns in Adamawa was occupied by Boko Haram barely two years ago, and as a result of the 
attacks, there has been palpable friction between Muslim and Christian survivors.

The problem

Nigeria has a population 
that is almost exactly 
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Communities previously occupied by Boko Haram has seen high levels of 
religious tensions between Muslims and Christians 

Brief History of Violent 
Extremism in Nigeria

Nigeria-Biafria 
Civil War

Maitatsine 
Religious Riots

Boko Haram 
Insurgency

Post-insurgency religious 
disharmony

Nigeria’s 
independence from 
British colonial rule

Ethnic violence 
between northern 
Muslims and Eastern 
Christians

Breakaway of 
Eastern Province
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The line graph depicts deaths over time. The red line shows the number of deaths by month, and the
orange shows the cumulative total. The number of deaths is a conservative estimate, based on numbers
reported by the press.

Key
Cumulative Deaths
Deaths Per Month

Notes

Hover over a point in the
graph to view the number
of deaths on that date.

Specific dates can be
viewed using the slider
above.

Nigeria Security Tracker produced by the Africa Program at the Council on Foreign Relations (www.cfr.org/africa)

CUMULATIVE DEATHS 
FROM THE BOKO 
HARAM INSURGENCY 
AS AT DECEMBER 2016:

49,271

Deaths from Boko Haram 
over time
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PRINCIPLES OF 
#IAMABELIEVER
• Focuses on relatedness and interdependence of all

Nigerians irrespective of faith;
• Emphasizes the validity of all religious beliefs, without

putting any down;
• Integrates each belief into the larger context of other

beliefs;
• Focuses not on persuasion but on understanding,

mutual agreement and collective action;
• Focuses less on trying to change the opinion or

behaviours of individuals but more on transforming
relationships, emphasizing on mutual causation

The theoretical and empirical 
elements that 
created the 
#IAmABeliever 
campaign
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https://beliepedia.org/wp-content/uploads/2016/12/IAMABELIEVER-Campaign-Concept-Note.pdf
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Our research sought to assess and analyse the religious beliefs and attitudes towards the religious Other 
which were prevalent in the country.  We designed questionnaires in both English and the predominant lo-
cal language (Hausa).  We distributed a number of them online and others within surrounding communities.  
We had a total of 192 respondents.
A little over half our respondents were students. Muslims made up 51.56% while Christians made up 
44.23%.

The Research that created the 
#IAmABeliever Campaign
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We saw an overriding indication of extremism among youths aged between 17 and 25, and this occurred in 
both Muslim and Christian youths.  

Research Findings

Christians

17-25
year old
Youths Muslims
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Based on our deductions about religious sensitivities and the influence of religious leaders, we resolved that the 
best way to go would be to promote credible religious voices instead of going after the beliefs 
themselves.

We wanted a campaign message that wouldn’t so much focus on beliefs but would instead focus on the people 
that exhibit them. This led us to develop the #IAmABeliever Campaign

Our Solution
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The #IAmABeliever message is primarily built upon 
two notions;

First, that a person is more than just a believer.  We sought to make 
people understand that there is more to them than their beliefs; that a 
person is also a friend, a mother, a son, a teacher, a farmer, a trader, 
a cousin.

 Second, that everyone’s beliefs should be honored and respected.  
Every person’s belief is important to them, and people should respect 
that even when the other person’s beliefs vary from theirs.

Our Message

The message highlights the other key aspects of human identity that make a person who 
they are in addition to their beliefs.  By acknowledging this multi-dimensionality, a person 
does not derive his/her identity solely from his/her beliefs but instead accepts that his/her 
belief is a part of his/her identity, as are many other things. 
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With our message, we sought to create a multi-dimensional space where several different beliefs can 
co-exist in harmony. 

We sought to encourage people to see that they could all live in peace despite their differences, and that 
they were not as different as they thought.

Simultaneously, we wanted people to appreciate the ways in which they were different; to value difference 
and not fear it, thereby bridging the gap between Muslims and Christians. With the internalization of our 
message, extremist tendencies will be abated and people will instead focus on peaceful and loving co-ex-
istence with the religious Other.  

Our Goal

https://youtu.be/W8OweO-AAL0
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For our campaign, we used two primary reli-
gious advisors; Imam Dauda Bello, a respected 
Muslim religious leader in the community, and 
Mst Rev. Stephen Mamza, Catholic Bishop of 
Yola Diocese.

These advisors provided us with invaluable 
advice on some of our content with regards to 
religious sensitivities.  They also served as the 
religious faces of the campaign, using their influ-
ence to impact our message upon people.

Our 
Advisors
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We scheduled visits to three tertiary institutions in Adamawa state to spread the message of our campaign 
to our target audience.

We organized a football tournament to bring people together and promote peace through sports. 
We produced several videos entailing what our campaign was about and events we had done so far, which 
we posted online.

We held a workshop in Mubi, a town formerly occupied by Boko Haram, which focused on storytelling as a 
tool for peace as well as security training for Muslim and Christian protection groups. 

The Campaign
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Captured by Boko Haram in October 2014, sev-
eral hundreds killed (including students), several 
churches destroyed, hundreds of thousands dis-
placed. Mubi has a large state university and a 
federal polytechnic with a combined student popu-
lation of 20,000

Quick Facts:

Since their liberation at the end of 2015, the people 
of Mubi have been trying to move on with their lives, 
but there are undeniable underlying tensions be-
tween Muslims and Christians. 

MUBI Adamawa
State

Links to our videos

Tournament - https://www.youtube.com/watch?v=6nLAktNBLfM

Mubi - https://www.youtube.com/watch?v=86XjfokvPuE&t=12s

IAmABeliever2 - https://www.youtube.com/watch?v=B0Nlm4PpZ7g&t=2s

IAmABeliever1 - https://www.youtube.com/watch?v=W8OweO-AAL0&t=4s

https://youtu.be/86XjfokvPuE
https://youtu.be/6nLAktNBLfM
https://youtu.be/86XjfokvPuE
https://youtu.be/B0Nlm4PpZ7g
https://youtu.be/W8OweO-AAL0
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1. Story-for-peace Workshop
Muslim and Christian protection groups share stories of escape from Boko Haram.

2. Joint Security Training
Joint training of church and mosque protection teams from Boys Brigade and Jammatu Nasril Islam on
strategies for protecting religious places

3. March for Peace
Christian groups and Muslim groups led by their religious leaders march hand in hand to the  gate of Adama-
wa State University (previously occupied by Boko Haram)

Mubi: What we did
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Tweetathon; We held a tweet marathon on Twitter, encouraging people to tweet what they believed in for a 
prize of free food and a shirt.  Within a few hours, #ChallengeExtremism became the No. 4 trending topic 
on Nigerian Twitter, and we were able to reach more than a million people.
Facebook Challenge; We conducted a Facebook challenge in the final days of our campaign where we 
encouraged people to post pictures and videos showcasing different aspects of their identities.

Social Media
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As part of our efforts to create a space for beliefs to co-exist, we created Beliepedia.
Beliepedia is a web-app which compares answers from the Bible and Qur’an, to certain questions that 
plague the human mind irrespective of religion.
Beliepedia is also an interactive forum, as it allows people comment on the posts and also share posts on 
their social media pages.

Beliepedia (web-application)

http://beliepedia.org/


17

We hope to develop Beliepedia into an app. Now it allows users to register with the site as contrib-
utors who can post content while others can simply comment on it.  Content from the contributors 
would be reviewed by Editors, so as to prevent hateful or inflammatory content from being posted. 
Contents on the site are reviewed by our Muslim and Christian religious advisors so as to make sure 
it is not offensive to any faith.   

Beliepedia

https://beliepedia.org/what-is-the-purpose-of-life-2/
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Gotel TV; The team had its first media appearance on the Safiya morning show on TV Gotel, which report-
edly reached over 3 million people in Adamawa state.
We also got published in several online print forums, including Premium Times and Champions newspa-
pers, two of the biggest newspapers in the country

http://allafrica.com/stories/201611190090.html

http://www.premiumtimesng.com/news/more-news/216995-nigeria-university-reconciles-christians-muslims-divided-boko-haram.html

http://www.championnews.com.ng/how-nigerian-university-uses-social-media-to-fight-religious-extremism/

http://themomentng.com/index.php/2016/11/19/how-nigerian-university-uses-social-media-to-fight-religious-extremism/

In the Media

http://allafrica.com/stories/201611190090.html
http://www.premiumtimesng.com/news/more-news/216995-nigeria-university-reconciles-christians-muslims-divided-boko-haram.html
http://www.championnews.com.ng/how-nigerian-university-uses-social-media-to-fight-religious-extremism/
http://themomentng.com/index.php/2016/11/19/how-nigerian-university-uses-social-media-to-fight-religious-extremism/
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The team visited the Modibbo Adama University of Technology, MAUTECH, where we held a seminar to 
address the students on the importance of taking a stand as the youth and Nigeria’s potential leaders.  
This theme also featured in our address to the students of the Federal College of Education (FCE) in Yola. 
Through these visits, we were able to reach hundreds of students and engage them with our message.

In MAUTECH and FCE
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We distributed flyers at the games, which were at-
tended by hundreds of people, and also educated 
them on the tenets of the #IAmABeliever message. 
At the finals, our campaign advisors, the Imam and 
the Bishop, spoke to the spectators gathered on 
the importance of religious unity and interdepen-
dence.

iBelieve Tournament
One of the major events organized by the team was 
a football tournament. 

Before the commencement of the tournament, a 
seminar was held to explain campaign objectives 
and mission to teams (a total of 4 teams)

A ‘green card’ policy was introduced. If an oppo-
nent falls, anyone from the other team who reaches 
out and pulls him up from the ground earns a green 
card for the team.
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Another aspect to our campaign was the iBelief Wall, a form of self-expression we introduced where we 
encouraged people to write out their beliefs on our wall.  The writings helped people find commonalities 
that transcended religion in their beliefs in love, peace, happiness and other such uniting ideals.  The wall 
proved to be a great success, engaging with our target audience and eliciting positive responses

iBelief Wall
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Budget Distribution
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We did not receive our funds until late November and this really slowed down our 
campaign. The budget limitations also did not allow us travel to other regions to 
spread our message, and we were restricted to Adamawa state.  

However, we made the most of what we had and were able to make a lot of impact in 
our environs.

Funding

Facebook Ad Credits

Inhibitions to Our Campaign
We were not able to gain access to our Facebook credits and so up until the final few 
days of our campaign, we couldn’t boost our page and had to rely on organic follow-
ers only.

Internet Connection: The internet connection in our locality was not always good and this 
inhibited our ability to successfully execute some activities that were based online.  It 
also limited the number of followers we had as most people in this region cannot afford 
regular internet access and so we had to do most of our activities on the ground.

Internet Connection
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Evaluation Metrics
Social Media - #IAmABeliever

Source : Keyhole

Source : Keyhole

Source : Keyhole

Source : Keyhole



27

Social Media - #ChallengeExtremism

Source : Keyhole

Source : Keyhole

Source : Keyhole

Source : Keyhole
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We reached thousands of people, both on the ground and online, and were able to spread the message of 
the campaign to them. We inspired student networks to further spread the message of the campaign, with 
some students going on to appear on radio and publicize our message and theirs.
One group of students from Mubi, a former Boko Haram territory, went on to start a radio program called 
IAmABeliever, where they encourage people to call in and share their personal stories of survival, and dis-
cuss paths to healing and reconciliation.

Our Impact
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We conducted an endline survey at the end of our campaign with 138 respondents.  Questions in the survey, like the baseline ques-
tions, sought to measure respondents’ religious views about the other.  There were significant differences.  We observed that those 
exposed to our campaign were more tolerant than they were prior to the campaign.  
Our impact questionnaire recorded 21% increase in the number of youths “willing to live with people of other religious faiths” and also 
15% decrease in the number of youths agreeing “anyone who doesn’t worship my God deserve whatever befalls them.” Our cam-
paign has thus increased tolerance among target audiences.

Implications of Research 
Findings
Implications of Research 
Findings

Respondents answered on a scale of 0 to 5, with 0 as “Strongly Disagree” and 5 as “Strongly Agree”
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This campaign has a lot of potentials. We have 
received interests from many individuals at schools 
and universities who would be interested in carry-
ing it on.

The campaign has the potential to go beyond Nige-
ria to other countries, as it is a common message 
which can be appreciated by people of any tribe, 
gender or faith.  Beliepedia also has potential to be 
expanded, and can serve as a discussion space  
for people of different faiths.

For the campaign, the next step would still be to 
work on garnering even more publicity, campaign-
ing in cities like Lagos and Abuja which we could 
not visit because of budget and time constraints.

What 
Next?


